GULTURAL FLUENGY IS THE POWER PLAY.
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Has Been Saying It ALL ALONG.
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has spent more than four decades in advertising proving a point that too mau/ ’}//;/7 1&7“

brands still resist. Culture is not a segment; it is the market. Vs

“| sometimes feel like I'm stuck between Mad Men and Groundhog Day,” the
CEO and chief strategy: officer of INFUSION by Castells jokes. “In different ways,
I've been preaching the same thing for years, and people are finally coming
around to understand it.”

& 3 Who has listened? The agency’s core clients—McDonald’s, Toyota, and
Spectrum—are brands known for staying ahead of multicultural growth, along
with P&G, Unilever, and many others.

Yet Castells-Heard says that about 80 percent of Fortune 500 companies still o
treat cultural marketing as an option, add-on, or initiative rather than
infrastructure, or don't engage.

Thete's a lesson in that gap. When nearly half of America is multicultural, they
drive 100 percent of population, job, and household growth, shape trends and
demand. Even more telling: Two-thirds of white Americans say the rising
multicultural majority enriches America and influences their own brand decisions,
and this reality should be reflected by brands.

Castells-Heard won't stay quiet getting this message across anytime soon. “I'm
a Latina Scorpio from New York,” she says with a smile. “Subtlety isn't my thing.”
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Liz Castells-Heard has just as much to be proud of in her perseonal life
as her professional. She and her husband Alan have been married
over forty years, a stretch that routinely inspires strangers to ask for
relationship advice. “Everyone says we should have a blog,” she
jokes.

Their formula is something of a paradox. “You have to be different
enough to keep it interesting, but your basic core values have to be
aligned,” Castells-Heard says. She means fundamentals like what
counts as lying, what crosses a line, and what makes you laugh.

Both are Scorpios but polar opposites within that distinction. He's the
calm, cool one who, she adds, looks like an aging rockstar, a former
ski-jumper and baseball player who became an artist and builder.
She’s the business marketeer—loud, kinetic, and, as she puts it, the
Kind of person who “touches something and it breaks.”

Castells-Heard also emphasizes to keep it interesting, take risks and
view life as an adventure. That’s what they do from bungee jumping,
safaris, dude ranches and Vegas jaunts to making everyday moments
count with family, friends, their seven godchildren, two German
Shepherds and a rescue chihuahua who thinks he is one.

The most important part? They don't try to sand each other down.
“People get annoyed at things about their partner and think, ‘We can
change that over time.” Uh-uh,” she says. “You either love the person
as they are, or you don’t.”

She applies the same principle to clients: If you don't like “loud and
honest,” she tells them, “there are plenty of other fish in the sea.”
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